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Abstract:

this the study aims to study dependancy on tiktok by analysing the ways of use and associated
psychological reflections. we applied the descriptive approach and distributed a questionnaire
on 68 users.

The findings of the study lead to negative psycological effects like Anxiety, stress, and sleep
disturbances, that TikTok application depends on smart algorithms deepening the dependancy
behaviour.

The study unveils how users feel loneliness despite the digital interaction, and that frequent
use reflects psychological pattern based on motivation thirstiness and social rewards.
Keywords:

TikTok dependancy, social media, psychological effects, excessive use, psychological
disorders.
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