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Abstract:

This study primarily aimed to assess the attitudes of media students toward the role of digital
advertising in shaping students' purchasing behavior. It is a field study conducted on media
students at the Faculty of Arts and Media, University of Misurata, Libya. The research falls
under the category of descriptive studies and employed the survey method, which is the most
appropriate approach for examining students' attitudes and analyzing their opinions and
positions regarding the role of digital advertising in influencing their purchasing behavior.
The study was conducted on a sample of students.

The research yielded several key findings, including: the majority of the sample perceives
digital advertisements as enjoyable and attractive; most respondents believe that digital
advertising has a moderate to significant impact on their purchasing decisions; the products
most frequently purchased as a result of digital advertising are clothing and fashion items. The
content of the advertisement was identified as the most influential factor in attracting
audiences. YouTube emerged as the platform with the highest interaction with digital
advertisements. Additionally, most students reported being able to recognize persuasive
techniques used in digital ads, with promotional offers and discounts being the most
commonly employed technique.

Among the key recommendations proposed by the researcher are: enhancing media literacy
among students from early academic levels; organizing awareness workshops on the
importance, methods, technologies, and effects of digital advertising on students’ purchasing
behavior; integrating academic courses focusing on digital advertising and its impact on
consumer behavior; and strengthening collaboration between the Faculty of Arts and Media
and digital advertising companies by forming partnerships with advertising agencies for
student training and arranging field visits to these agencies.
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