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Abstract:
This study aimed to know the degree to which the public relies on social networking sites in

shaping their political culture, and to know the most important issues raised through social
networking sites in shaping political culture. In her study, the researcher relied on the
descriptive approach in interpreting and analyzing the data through a questionnaire form.
The researcher distributed a questionnaire. A questionnaire on a random sample of
members of the Arab community through an electronic form.
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The study reached several results, the most important of which are:

- The results of the study showed the most important issues that are raised on social
networking sites and receive attention from the Arab public, as the issue of Palestine came
in first place, followed by freedom of opinion and expression, then local issues and the
affairs of their state, followed by political corruption, while issues of identity came, Satirical
political topics received the least attention from the respondents. We note from the above
that the issue of Palestine comes in first place, according to the interests of the subjects. This
is an indicator that indicates the extent of the Arab public’s interest in this issue, and that
the issue of Palestine is a nation’s issue and not like any of the issues raised on social media
sites. The matter here may be explained by the current coincidence with the events taking
place in the Gaza Strip, and the “Israeli” attacks, with the time limit of the current study.
Naturally, the sample of respondents appears to have a greater cognitive interest in current
issues - especially the most prominent topic, which is the Arab-Israeli conflict, and the issue
of Palestine appears with the highest indicators of interest. .

Keywords: The Arab - social media - political awareness
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