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Identify the dimensions of credibility in celebrity advertising on social
media platforms
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Abstract:

This study aims to identify the dimensions of credibility in celebrity advertising on social
media platforms, The importance of the study stems from the increasing reliance on social
media as influential advertising platforms, and the growing dependence of companies on
celebrities and influencers to promote products and services. The study adopts a descriptive-
analytical approach and conducts a content analysis of a sample comprising 64 celebrity
advertisements across four social media platforms (Facebook, Instagram, YouTube, and
TikTok). The credibility dimensions were measured through five axes: expertise,
trustworthiness, attractiveness, similarity, and popularity.

The results revealed that celebrity advertisements targeting Yemeni consumers rely on these
credibility dimensions. The study found that video format is predominantly used in celebrity
advertisements on social media platforms. In terms of marketing objectives, the most frequent
goal was “competitive,” followed Dby "reminder" advertising. Additionally, the
"demonstration” style was the most commonly used execution style in celebrity
advertisements. As for emotional appeals, "quality”" and "comfort™ were the most

frequently employed.
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