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Abstract:
This study aims to identify the impact of social media on values in Libya

society, with particular emphasis on the negative aspects of this impact. It
examines the effects of social media use on a range of social, family cultural,
and behavioral values among members of Libyan society

The importance of the study stems from the increasing widespread use of social
media, and the changes it has contributed to in patters of social interaction ,
values, and prevailing attitudes within Libyan society

The study adopted a descriptive — analytical approach and used a questionnaire
as the main instrument for collecting data from respondents in Benghazi. The
questionnaire consisted of four dimensions, with ten items in each dimension.
These dimensions addressed various aspects of the impact of social media on
social values.

The questionnaire also included demographic variables such as gender, age,
educational level, marital status, and the number of hours spent using social
media per day

The findings indicated that intensive use of social media is associated with
several negative effects on values in Libyan society. These effects include
reduced direct communication among family members, increased exposure to
and influence of imported values and content a decline in some forms of
traditional social interaction and changes in certain social behaviors and
attitudes.The findings also indicated that the number of hours spent using social
media daily is important factor associated with exposure to some negative
effects on social values.

The study recommends promoting awareness of responsible social media use,
developing digital literacy among members of society, and strengthening the role
of families and educational and social institutions in guiding social media use
in ways that preserve the social and cultural values of Libyan society. It also
recommends encouraging the production of digital content that is consistent with
the cultural identity and values of Libyan society

Keywords; Social Media, Social values, Libyan Society, Family Values,Social
Change
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