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Abstract:

This study aims to analyze the emerging roles played by female content creators on
social networking platforms in guiding and empowering women, with a particular focus
on women’s entrepreneurship content and its educational, orientational, and empowering
dimensions. The study adopted the descriptive-analytical approach and relied on content
analysis as the most appropriate tool for examining digital content and interpreting its
implications. The sample consisted of a purposive selection of five Algerian female
content creators on TikTok, chosen according to criteria such as specialization in
entrepreneurship, audience reach, and content quality. A total of fifty videos were
analyzed, with ten videos selected from each account. A content analysis sheet based on
the unit of idea was employed, covering categories related to entrepreneurship topics,
communication objectives, types of messages, target audience, obstacles, and proposed
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solutions. The findings revealed the predominance of practical training-oriented content,
with digital marketing and e-commerce emerging as the most prominent topics. The study
also showed that educational and training objectives ranked first, followed by
motivational and psychological empowerment goals. The results further indicated that
young women and beginners in the entrepreneurial field constituted the primary target
audience, while the main challenges addressed were technical, followed by social and
administrative obstacles. In contrast, the proposed solutions focused on skills
development, moral support, and the utilization of available legal and regulatory
mechanisms. The study concludes that female content creators have become key actors in
the economic and social empowerment of women and in transforming digital platforms
into spaces for guidance and capacity building.

Keywords: Female content creators, women’s empowerment, entreprencurship, TikTok,
content analysis.
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