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Abstract:

Digital communication has undergone significant transformations, with TikTok emerging as a
prominent platform for entertainment and media engagement, particularly among young
audiences. This study aims to analyze user interaction patterns with TikTok content in
Misrata, focusing on preferred content types and motivations driving engagement.

A descriptive survey methodology was employed, using an online questionnaire distributed to
80 university students, and data were analyzed through frequencies and percentages to
identify content preferences and interaction mechanisms.

Findings indicate that likes (86.1%), shares (65.8%), and video saves (59.5%) are the most
common interaction methods. Entertainment and comedy content were the most preferred,
followed by educational and musical content, with over half of participants (51.9%) reporting
influence on social and cultural opinions.

The study highlights that TikTok functions beyond entertainment, serving as an effective
medium for social influence and information dissemination, with visual elements and editing
quality playing a key role in enhancing engagement.

Keywords: TikTok, digital media, user engagement, digital content, visual interaction.
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