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Abstract:

This study aimed to investigate the use of artificial intelligence (Al)
technologies in the development of Libyan radio programs through a field study
that involved employees of Misurata Local Radio and Libya National Radio in
Tripoli. The research employed a descriptive survey method, and a questionnaire
was administered to 60 participants representing various professional roles,
including presenters, program producers, sound engineers, and administrators.
The findings showed that most respondents possessed sufficient knowledge of
Al and believed in its potential to improve the quality of radio content.
However, the actual implementation remained limited, particularly in areas such
as text-to-speech, intelligent audio editing, and automated script generation. The
study also revealed major challenges, including a shortage of qualified
personnel, weak technical infrastructure, and the absence of clear institutional
digital policies, along with variations in organizational awareness of the value of
these applications. The research concluded that integrating Al into radio
broadcasting served as a key driver for enhancing performance and
strengthening competitiveness at regional and international levels, provided that
comprehensive training and investment strategies were adopted to overcome the
existing obstacles and ensure a balance between technological innovation and

human creativity.
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