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Abstract:

This study aimed to monitor the types of visual media used in news coverage of the Iranian-
Israeli conflict on Al Jazeera and Sky News Arabia channels, as displayed on their YouTube
channels, and to identify the news content presented by the two channels using visual media.
Additionally, the study sought to rank the issues in the two channels in terms of the use of
visual media. The researcher relied on the survey method to analyze the content of news
coverage on Al Jazeera and Sky News Arabia channels on YouTube during the 12-day
Iranian-Israeli conflict.
_The study concluded the following:_
- Al Jazeera ranked first in terms of utilizing visual media (augmented reality and virtual
reality), while Sky News Arabia used video screens and walls more frequently.
- Al Jazeera topped the use of modern graphic templates compared to Sky News Arabia,
which relied more on (web page/graphic text) templates.
- Through visual media, Al Jazeera highlighted issues such as the failure

of Israeli air defense systems and Iran's missile capabilities, while Sky News Arabia
focused on issues such as assassinations in Iran, economic and human losses for both Iran and
Israel, and Iran's missile capabilities.
- The live coverage template ranked first in the interests of both channels, followed by talk
shows and then news reports. Al Jazeera was the most frequent user of these templates in its
coverage compared to Sky News Arabia.
- Both channels relied on correspondents as the primary source of information, followed by
analysts, experts, and studies, and then social media as sources of news and information.
_Keywords:_ Visual media, Al Jazeera, Sky News Arabia, News, YouTube.
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